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Abstract

In an era of increased budget constraints and unfunded mandates, a national service
program is on the chopping block. Unfortunately, with AmeriCorps* NCCC much more is at
stake. Current research reveals that many fear the decline of social capital within the United
States. This study includes a review of what is thought to contribute to the various forms of
social capital and the previously studied social capital effects of AmeriCorps participants. It
is the prediction of the author that the worth of the program reaches deep into the future
with alumni impacting communities around the world for many years to come. To obtain a
more recent and focused data on the activities and behavior of AmeriCorps*NCCC alumni,
this study surveys alumni of the program to measure their social capital contribution after
their term of service. Results show that the AmeriCorps*NCCC alumni increased the amount
of their contributed social capital and level of civic engagement after their participation in
the program.



Introduction

AmeriCorps is a multi-faceted federal program under the umbrella of the independent
federal agency, Corporation for National and Community Service. AmeriCorps is made up of
three programs which include AmeriCorps *VISTA, AmeriCorps *State and National, and
AmeriCorps* NCCC (National Civilian Community Corps).
During an AmeriCorps term of service, each new participant makes the following pledge:

I will get things done for America - to make our people safer, smarter and healthier.

! will bring Americans together to strengthen our communities.

Faced with apathy, | will take action.

Faced with conflict, | will seek common ground.

Faced with adversity, | will persevere.

I will carry this commitment with me this year and beyond.

/am an AmeriCorps member and | will get things done.
In many cases, the “get things done” of the service pledge is difficult to measure. Many
evaluators and analysts have applied a number of tests to the AmeriCorps programs such
as a cost-benefit analysis or the PART (Program Assessment and Review Test) assessment.
The PART assessment is an evaluation tool used by many federal agencies to determine the
outcomes and effectiveness of federal agency programs. In one instance, AmeriCorps*NCCC
was determined to be “Ineffective/Not performing” (Expectmore.gov, 2005). Because of the
many complex and long-term effects of the work of AmeriCorps*NCCC, an analysis is
difficult. However, the sentiment expressed in the pledge - “I will carry this commitment
with me this year and beyond” is worth taking a more in-depth look. A goal of the

AmeriCorps program, in general, is to “enhance the civic ethic”, which includes the

“development of life-long ‘habits of the heart’” (Perry, Thomson, Tschirhart, Mesch & Lee,



1999). Many AmeriCorps*NCCC alumni have taken from their term of service a deeper
commitment to their communities. This result is evident in their mission statement.

“The AmeriCorps*National Civilian Community Corps is a full-time residential program for
men and women, ages 18-24, that strengthens communities while developing leaders

through direct, team-based national and community service.”

Volunteerism and social capital literature study the many outcomes of volunteering or
involvement in a community. Some analysts suggest in this day and age, the supposed
decline in social capital can be attributed to the aging of a civic generation and the
television (Putnam, 2000). However, recent analyses of the impact of the AmeriCorps
program may be evidence of a renewed sense of community and civic responsibility among
future generations. The existing research only includes data gathered from AmeriCorps
members during or directly after graduation. However, in many cases of AmeriCorps* NCCC
alumni, the program has had a profound influence on future behavior. Alumni change their
life path to community-based work after completing the program. Some authors
acknowledge the fact that in many instances a cost- benefit analysis or community impact
study of a program or policy does not reveal the true impact (Simon & Wang, 2002). This

study will hopefully provide insight to the potential long term effects of the program.

Literature Review

Effects of Social Capital

Social capital has evolved throughout the years to mean many things. The concept,

popularized by Bourdieu in the early 1980s, began as a network of relationships or



membership in a group. What these definitions implied was an increasing trust between
members of a community. Increasing trust would eventually positively impact community
involvement (Costa & Kahn, 2003). Further social capital literature focuses on three main
concepts: social networks, interpersonal trust and government outcomes. There is a general
understanding among researchers that people are better off in communities where strong

social networks and interpersonal trust are present (Simon & Wang, 2002).

In Bowling Alone, Robert Putnam (2000) claims that social capital is on the decline. The
younger generations since the Depression and the Second World War are simply less civic
minded. However, many analyses of volunteer trends reveal that Putnam may be slightly
pessimistic (Rotolo & Wilson, 2004). Women in two cohorts, those born in years 1923 -1937
and 1944 — 1954, were surveyed about the amount of volunteering as well as the types of
volunteering done in multiple years under the premise of disproving Putnam’s theory. The
study revealed no differences in the amount of volunteering between the cohorts of women.
However, differences in hours volunteered were found between the young and mature

women (Rotolo & Wilson, 2004).

A comprehensive study of the proposed decline in social capital was conducted by Costa
and Kahn (2003). The authors reviewed over fifteen data sets collected between 1952 and
1998. Various sets of data were used to analyze trends in all types of social capital, ranging
from volunteering and membership to entertaining friends and relatives (Costa & Kahn,
2003). The results produced a mixed bag. Demographics had a significant impact on the

outcomes. As hypothesized, women showed a decline in volunteer activity and membership



in organizations. The authors attribute this phenomenon to the rise of women in the work

force and income inequality (Costa & Kahn, 2003).

Potential Contributors to Social Capital

There are a number of contributors to a person’s level of civic engagement. It has long been
a question of what makes people engage in activities within their community. One such
contributor was found in study of lowa small towns. Community attachment was
determined as a formal local tie that led the residents to further involvement in their
community by volunteering. Community attachment can be explained as a sense of
community or an individual’s positive feelings toward others in their community and the
actual place they live in. Community attachment is determined by one’s local social ties.
Volunteer participation and social capital is a direct result of these strong ties (Ryan,

Agnitsch, Zhao, Mullick, 2005).

In addition to community attachment, religion and spirituality has been a motivator for
years to participate in a community either through a religious congregation itself or even
further community participation. Studies have shown that many churches and
denominations encourage active involvement in the community such as organizing and
political action. A well-known example of community action with a religious foundation is
the Habitat for Humanity organization. In fact, spirituality can “serve as an anchor for an
individual’s obligation to others” (Hays, 2002). Becker and Dhingra (2001) suggest in their
study of religious involvement and volunteering that the social interaction inherentin a

church body plays a large role. Those who have friends within their congregation are more



likely to volunteer. Again, it is social ties that lead to more social capital (Becker and

Dhingra, 2001).

According to Bekkers (2005), there are also several proposed personality characteristics
contributing to an individual’s level of civic engagement. In a study of families in the
Netherlands, civic engagement increased with the level of education, religiosity, and
interest in politics. The most common personality characteristics found in active citizens
was a high level of empathic concern. When these particular traits are combined, they often

determine the level of social capital produced by an individual (Bekkers, 2005).

AmeriCorps Contribution”

Building Social Capital

An article by Simon and Wang (2002) looked at the impact of AmeriCorps service on the
participants themselves. The study found a significant positive relationship to the
AmeriCorps term of service and the level of community involvement after completion of the
program. This study also showed a critical change in personal and social values. The
authors feel that “One of the strongest justifications for AmeriCorps may rest in its symbolic
and sociological effects...Service has the potential to build networks of relationships among
individuals, linking them to the larger community” (Simon & Wang, 2002). AmeriCorps was
discovered to have a profound influence on the young members regardless of race, gender
and political leaning (Simon, 2002). In fact, the Simon (2002) claims that these influences

cause changes for a lifetime. The author concludes by claiming that AmeriCorps, in an

* In the following research, the authors are referring to the AmeriCorps*State and National program only.



attempt to foster civic mindedness among the members, is an effective mechanism for

building social capital (Simon, 2002).

AmeriCorps Outcomes

In the late 90s, a comprehensive study was done specifically as an assessment of
AmeriCorps. In this assessment, the authors present the five goals of the AmeriCorps
program and test their effectiveness with many cost-benefit analyses and survey evidence
previously collected. For the purpose of this study, the goals of enhancing the civic ethic
and developing corps members will be most pertinent. Several conclusions were drawn
from the development of corps member analyses. One such study discovered older
AmeriCorps members were found to have a greater public service motivation and a greater
interest in helping others (Perry, Thomson, Tschirhart, Mesch & Lee, 1999). Self-reflection
also played a large role in program outcomes. When a member self-reflected, a new
understanding of community membership and role in society was brought to light (Perry,

Thomson, Tschirhart, Mesch & Lee, 1999).

Pertaining to enhancing the civic ethic, corps members indicated an increased awareness of
the needs of their communities and the efficacy of their direct service activities. Also, corps
members who indicated a high level of public service motivation upon entering the program
also completed the program with a higher level in comparison to other members.
Regardless of this evidence, the authors suggest that this does not negate the potential to
make the members future leaders in their communities (Perry, Thomson, Tschirhart, Mesch

& Lee, 1999).



Signs of Future Service

A study of 362 AmeriCorps members was conducted to analyze the relationship between
service and goal setting theory. (Tschirhart, Mesch, Perry, Miller & Lee, 2001). Upon
entering the program, members rated a number of goals: altruistic, instrumental,
avoidance, social and self-esteem. In further determining the likelihood of future service,
AmeriCorps members with high social goals indicated they were more likely to volunteer in
the future (Tschirhart, Mesch, Perry, Miller & Lee, 2001). In a look at the affect of service on
citizenship, authors, Perry and Katula (2001) define citizenship as more than political; it is
also community involvement. Using the model of a Theory of Change, the authors found
that the service-citizen relationship was dependent on a number of variables. In fact,
service or volunteering positively influence giving and volunteering later in life (Perry &

Katula, 2001).

Through analysis, several studies have discovered the importance of social capital and all
that contributes to its existence. Trust, as a main component of social capital, provides
many possibilities for communities. According to Costa and Kahn, “Trust, in turn, is
associated world-wide with more efficient judiciaries, less corruption, higher quality
government bureaucracies, economic growth and financial development” (Costa & Kahn,
2003). However, the studies aforementioned have used the AmeriCorps*State and National
program and its participants as their research subjects. This paper will investigate the
AmeriCorps* NCCC program specifically, as it contributes to overall social capital. After a

program participant has completed their term of service in AmeriCorps*NCCC, what kind of



contributions are they making to society? With the following research design, some insight
will be provided as to with what intensity AmeriCorps*NCCC alumni are civically engaged

and involved with their community.

Research Method

Design

In order to collect data on the relevant variables of social capital formed by
AmeriCorps*NCCC alumni at one point in time, a cross-sectional design will be used. This
design was chosen because of the many variables, a large group of subjects and their
geographical dispersion. The study will measure the behaviors of AmeriCorps*NCCC alumni
and test the hypothesis that AmeriCorps*NCCC alumni are actively involved in their
communities, thus creating social capital, as a result of serving in the AmeriCorps*NCCC
program. The evidence needed to support the hypothesis is the engagement level of alumni
post graduation. Both qualitative and quantitative data will be collected through the data
collection instrument. Mostly, the qualitative data will include career goals and
motivations. The survey includes questions about community involvement, volunteering,
political activity and career/education oriented goals. The survey will attempt to reach the

unit of analysis, which is individual alum of the program.

Variables
The independent variable in this study is participation in the national service program,
AmeriCorps*NCCC. The dependent variable is ultimately the social capital contributed by

the alumni. This will include the level of community involvement and civic engagement.



Confounding variables are an interesting factor in this study. Because of the nature of the
individuals being tested, the likelihood of alumni continuing to serve communities or being
civically engaged is high. Someone who would seek out an opportunity for national service
may already be predisposed to service and a healthy level of civic engagement. The
dependent variables are social capital, community involvement and civic engagement. The
operational measures of these variables are volunteer hours, educational degree, line of
work, public meetings attended, voting habits, career goals, political activity and belonging
to clubs or associations. Individual questions range in levels of measurement. They include

nominal, ordinal, and interval levels.

Levels of Measurement Question Numbers
Nominal 1, 2, 4, 6, 13, 22, 23, 25, 26
Ordinal 9, 24
Interval 7, 8, 11, 12, 17, 18, 20, 21
Independent Variables Dependent Variables Operational Measures
AmeriCorps*NCCC Social Capital Amount of Volunteering

Career Goals

Educational Degree Pursuing

Line of Work

Community Involvement Belonging to a club or association

Public Meeting

Level of involvement in community projects

Civic Engagement Voting/Registered to Vote

Political Activity

10




Data Collection

The target population for data collection will include the alumni from classes | through Xl
from the Western, Central, Northeast, Capital and Southeast campuses. In order to reach a
representative sampling frame, data will be collected through the alumni website link, an e-
mail by the alumni organization and an e-mail listserv. The study population will be the
AmeriCorps*NCCC alumni registrants of the AmeriCorps alumni website and the recipients
of the individual AmeriCorps*NCCC campus alumni listserv e-mails. Of the 10,000 plus
alumni, only over 1,000 are registered on the website. It is also an option to become a
recipient of the respective campus listservs. Out of those that are a registrant or recipient,
there will inevitably be a number of the study population that will not come across or
respond to the survey. The study will be using the non-probability sampling method of a

convenience sample.

The preferred data collection method is an internet survey (See Appendix B). A web-based
survey was created in Survey Monkey. The study population was reached through a link on
the AmeriCorps Alumni website, www.lifetimeofservice.org. The survey was also e-mailed to
the NCCC alumni who are registrants of the website. The third method of administering the
survey was via an alumni campus e-mail listserv. Each AmeriCorps*NCCC campus has an e-
mail listserv that is available to graduates after their term of service. Those that will
respond to the survey are those who browse the AmeriCorps alumni website and receive e-
mails via the alumni organization or the campus alumni listservs. The respondents are
ultimately self-selected. An important factor contributing to the ultimate sample population

is the natural course of an e-mail being forwarded to other NCCC alumni by those who
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received the e-mail and filled out the survey. | believe those who responded to the survey as
a result of being forwarded the e-mail by another respondent are of the same sample

population.

Limitations to the Design

There is a concern about respondents filling out the survey more than once. The
introduction to the survey asks that respondents to fill out the survey only once to remedy
this minor concern. A more serious limitation to the survey will be the inherent bias in
making the survey available to the registrants of the alumni website and recipients of the
campus alumni listservs. These people will more than likely have had a good experience in
NCCC and want to have an active role in the alumni community after their term of service. It
is also likely that these same alumni are more active in their own communities and
therefore creating more social capital after their term of service. While this needs to be
considered, in general, AmeriCorps*NCCC members are more community-minded before
entering the program. However, it is part of this target population’s characteristics, and it

will need to be considered as a confounding variable.

Results

Descriptive Analysis

A number of variables can be analyzed with descriptive statistics. In the case of many
questions asked, there is a noticeable difference between before and after. For the voting
variables, the results were no different. The percentage of respondents that were registered

to vote prior to their participation in NCCC was 86.38%. The percentage of respondents

12



registered to vote after NCCC is 95.46%. A confounding variable contributing to this
percentage increase is age. The program allows only 18 to 24 year olds as Corps Members.
If a participant had recently turned 18, they may have not registered to vote before the
program began. However, without asking for the age of respondents, the results cannot

determine between those two circumstances.

Unable to run a paired sample t-test with this nominal level data, this side by side chart of
the club or association membership frequency demonstrates a slight increase in

membership in a club or association after NCCC.

Club or Association Membership

500

450 -

400

350 -

300 -

o Before NCCC
m After NCCC

250

200 -

150

100

50 -

Yes No

In addition to the pre and post data questions, two variables measured respondents’

agreement with statements about voting and volunteering.
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“Volunteering is very important to me.”

Out of 669 responses, 378 selected “Strongly Agree” and 8 selected “Strongly Disagree”.
The mean response was 1.56 with a standard deviation of .879. A majority of the answers lie
between “Strongly Agree” and the next answer in the likert scale “2”.

“Voting is very important to me.”

Out of 641 responses, 404 selected “Strongly Agree” and 12 selected “Strongly Disagree”.
The mean response was 1.63 with a standard deviation of .880. Most responses were

between “Strongly Agree” and “2” as well.

Respondents were also asked in what line of work they are currently involved. See below for

the breakdown of selected social impact lines of work.

Social Impact Lines of Work

@ Teaching/Education

m Youth Development

0O Nonprofit Administration
0O Resource Development
m Social Work

@ Health/Mental Health

156

14



The selections offered in this line of questioning were not collectively exhaustive or
mutually exclusive. Therefore, an “other” option was added. “Other” responses included
the following lines of work, another year in service with AmeriCorps, law, undergraduate or
graduate school, public administration within government, policy work, environmental work

and poverty or homelessness.

Inferential Analysis

A number of t-tests were run to compare means of the before and after behavioral
questions. In a paired sample t-test of all four categories on all cases, the null hypotheses
were rejected at 99% confidence with critical values of 2.576 and -2.576. See Table 1. There
is a significant difference (increase) between the frequency with which alumni volunteered,
attended public meetings, political meetings or rallies and their involvement in a
community project before NCCC and after NCCC. Additional paired sample t-tests were run
to compare the various groups of respondents. When classes 1 through 7 (pre-September
11") were compared to classes 8 through 12 (post -September 11"), there was little
difference in statistical significance at the 99% confidence level in all four categories.
However, the set of questions regarding frequency of volunteering before and after NCCC
was not significant for classes 1 through 7, but proved to be significant for classes 8
through 12. This comparison was made because of the national push (USA Freedom Corps)

for youth to volunteer after the attacks of September 11", 2001.

Another comparison group was the respondents that identified themselves as corps

members and team leaders. As expected the corps member group proved to have a

15



statistically significant difference between before and after in all instances. In the case of
team leaders, with 99% confidence, we fail to reject the null hypothesis that the two means
between prior to NCCC and during the last 12 months in regards to the political meeting or
rally variable are equal. However, with 95% confidence, we can reject the null hypothesis.
There is only a small difference between the corps members and team leaders pre and post

NCCC participation.

16



Paired Differences

Mean

99% Confidence Interval
of the Difference

Std. Error
Std. Deviation Mean

Lower

Upper

df

Sig. (2-tailed)

Volunteering
Pair

Political
Meeting
Pair

Community
Project
Pair

Public Meeting
Pair

How many times in the last
12 months have you
volunteered within your
community?

How many times in the year
prior to NCCC did you
volunteer?

How many times in the last
12 months have you
attended a political meeting
or rally? - How many times in
ayear did you attend
political meeting or rally
prior to participating in
AmeriCorps*NCCC?

How often have you been
involved in a community
project in the last 12 months
other than simply
volunteering?

How often in a year were you
involved in a community
project other than a
volunteering prior to NCCC?

How often did you attend a
public meeting in the last 12
months?

How often in a year did you
attend public meetings prior
to NCCC?

445

.208

335

-517

2.039 .079

1.038 .040

1.596 .063

1.268 .050

241

104

173

.388

.648

311

498

646

5.636

5.176

5.320

10.335

667

668

640

641

.000

.000

.000

.000

Table 1 - Paired Samples Test
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Content Analysis

The design of the survey was also intended to capture the effects of AmeriCorps*NCCC other

than tangible behaviors. A critical line of questioning was in regards to the current work of

the alumni and their career goals. Respondents were asked if they currently worked in one

of six social impact lines of work, named by the researcher above. Then the respondent was

also asked “How did you decide to work in one of these areas?” Out of 692 responses, 141

(20%) respondents directly attributed their line of work or job choice to their experience in

AmeriCorps*NCCC.

The following is a breakdown of career goals by 16 categories.

Category Description Frequency

Health Interested in health, public 33
health, nursing or mental
health field

Business Interested in working in a 16
private company to starting
their own business

Youth Interested in working with 51
youth in some capacity

Teaching Interested in teaching in 40
primary or secondary
schools

Education Interested in the 19
administration or policy side
of education

Social Work Interested in the social work | 23
field or becoming a licensed
social worker

Professor Interested in teaching at the | 17
college level

Law Interested in practicing law | 12

Policy Interested in some policy 10
field

School Interested in going to 14

undergraduate or graduate
school

18




Library Interested in going into the 6
library science field

Environment Interested in working in 27
conservation, environmental
education or policy

Public Administration Interested in working in 8
government or general
public administration field

Service Organization Interested in another year of | 18

(AmeriCorps, Peace Corps, service in one of the many

etc.) service organizations or
working on the full-time staff
of one

Disaster Relief Interested in working in 12
disaster relief or emergency
management

Nonprofits Interested in working in a 86
nonprofit in administrative
or direct service capacity

Other 145 random answers

Missing 155

Those with nonprofit aspirations make up 12% of the responses, working with youth is 7%,

teaching is 6 % and working in the health field is 5%. When coding the open-ended

answers, overall themes to the answers were considered. If answer included multiple

unrelated, career goals, the first career goal was chosen for the analysis.

Conclusion

An analysis of AmeriCorps * NCCC has been done before through cost-benefit analysis,

PART assessments and other program evaluation research. What has been consistent in the

results is the fact that the true impact of the program is nearly impossible to measure. By

collecting data from alumni, this study captures behaviors and attitudes of those who have
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graduated from the National Civilian Community Corps over the last ten years. The analysis
is unmistakably in favor of the original hypothesis: AmeriCorps*NCCC alumni are actively
involved in their communities, thus creating social capital, as a result of serving in the
AmeriCorps*NCCC program. However, the design is limited in that it is pre and post data
collected at one point in time versus pre-participation and post graduation. | am pleased to
report that the results of this study should be grounds for further research into the long

term impact of NCCC alumni.
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Appendix A

Frequency representations of the before and after NCCC behavioral questions. In all cases,

the respondents increased the specific activity after NCCC.

Volunteering
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200
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times 12 times
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m After NCCC
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Political Meetings or Rallies
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300
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http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15321088&ActionType=DeleteSection&Rnd=0.3218622
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15321088&ActionType=CopyPage&Rnd=8.859366E-02
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15321088-0&Rnd=6.088018E-04
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15321088&SID=3325734&ActionType=Add&Above=&Rnd=0.5141684
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15321088-1-0-0&AboveType=Question&Rnd=0.2476371
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SectionID=15320916&SID=3325734&ActionType=Edit&Rnd=0.8855205
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320916&ActionType=DeleteSection&Rnd=0.8307853
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320916&ActionType=CopyPage&Rnd=0.550594
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320916-0&Rnd=0.2970647
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http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320916&SID=3325734&ActionType=Add&Above=&Rnd=0.6618587
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320916-2-0-0&AboveType=Question&Rnd=0.703492
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SectionID=15320309&SID=3325734&ActionType=Edit&Rnd=6.171995E-02
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320309&ActionType=DeleteSection&Rnd=0.3632221
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320309&ActionType=CopyPage&Rnd=0.270178
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320309-0&Rnd=0.1759943
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320309&SID=3325734&ActionType=Add&Above=&Rnd=5.242312E-02
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320309-3-0-0&AboveType=Question&Rnd=0.3838494
http://www.surveymonkey.com/QuestionTypes/MultiChoiceBullets.asp?SID=3325734&QID=41448489&ActionType=Edit&Rnd=0.235127
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320309&QID=41448489&ActionType=TryDeleteQuestion&Rnd=0.294661
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320309&QID=41448489&ActionType=CopyQuestion&Rnd=0.6208808
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320309-41448489&Rnd=0.7902297
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http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320309&SID=3325734&ActionType=Add&Above=2&Rnd=6.525624E-02
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320309-3-41448489-1&AboveType=Question&Rnd=0.6505259
http://www.surveymonkey.com/QuestionTypes/SingleChoiceBullets.asp?SID=3325734&QID=41448525&ActionType=Edit&Rnd=0.7128707
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320309&QID=41448525&ActionType=TryDeleteQuestion&Rnd=0.2037153
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320309&QID=41448525&ActionType=CopyQuestion&Rnd=0.3668625
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320309-41448525&Rnd=0.8707279
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320309&SID=3325734&ActionType=Add&Above=3&Rnd=0.9078776
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320309-3-41448525-2&AboveType=Question&Rnd=0.3809627
http://www.surveymonkey.com/QuestionTypes/OpenEndedOne.asp?SID=3325734&QID=42552700&ActionType=Edit&Rnd=0.226571
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320309&QID=42552700&ActionType=TryDeleteQuestion&Rnd=0.5677047
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320309&QID=42552700&ActionType=CopyQuestion&Rnd=0.3721232
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320309&SID=3325734&ActionType=Add&Above=4&Rnd=0.1629083
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320309-3-42552700-3&AboveType=Question&Rnd=0.1159316
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http://www.surveymonkey.com/QuestionTypes/SingleChoiceBullets.asp?SID=3325734&QID=41448553&ActionType=Edit&Rnd=0.2449659
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320309&QID=41448553&ActionType=TryDeleteQuestion&Rnd=0.1380082
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320309&QID=41448553&ActionType=CopyQuestion&Rnd=0.2847481
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320309-41448553&Rnd=0.2524652
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320309&SID=3325734&ActionType=Add&Above=5&Rnd=5.442828E-02
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320309-3-41448553-4&AboveType=Question&Rnd=5.318797E-02
http://www.surveymonkey.com/QuestionTypes/MultiChoiceBullets.asp?SID=3325734&QID=41448803&ActionType=Edit&Rnd=0.3912448
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320309&QID=41448803&ActionType=TryDeleteQuestion&Rnd=0.5277849
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320309&QID=41448803&ActionType=CopyQuestion&Rnd=0.1295781
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320309-41448803&Rnd=0.3894152
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320309&SID=3325734&ActionType=Add&Above=6&Rnd=0.9774577
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320309-3-41448803-5&AboveType=Question&Rnd=0.4115411
http://www.surveymonkey.com/QuestionTypes/SingleChoiceBullets.asp?SID=3325734&QID=41448832&ActionType=Edit&Rnd=0.7088646
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320309&QID=41448832&ActionType=TryDeleteQuestion&Rnd=0.1066638
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320309&QID=41448832&ActionType=CopyQuestion&Rnd=0.2977266
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320309-41448832&Rnd=0.3911266
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320309&SID=3325734&ActionType=Add&Above=7&Rnd=0.2586567
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320309-3-41448832-6&AboveType=Question&Rnd=0.7110106
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SectionID=15320553&SID=3325734&ActionType=Edit&Rnd=0.3194073
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320553&ActionType=DeleteSection&Rnd=9.898722E-03
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320553&ActionType=CopyPage&Rnd=0.8834319
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320553-0&Rnd=0.717072
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320553&SID=3325734&ActionType=Add&Above=&Rnd=0.1153104
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320553-4-0-0&AboveType=Question&Rnd=0.7997409
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http://www.surveymonkey.com/QuestionTypes/SingleChoiceBullets.asp?SID=3325734&QID=41448947&ActionType=Edit&Rnd=0.9225801
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320553&QID=41448947&ActionType=TryDeleteQuestion&Rnd=0.6383687
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320553&QID=41448947&ActionType=CopyQuestion&Rnd=0.1840572
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320553-41448947&Rnd=0.967349
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320553&SID=3325734&ActionType=Add&Above=2&Rnd=0.1553289
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320553-4-41448947-1&AboveType=Question&Rnd=0.3540016
http://www.surveymonkey.com/QuestionTypes/SingleChoiceBullets.asp?SID=3325734&QID=41448992&ActionType=Edit&Rnd=0.2962149
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320553&QID=41448992&ActionType=TryDeleteQuestion&Rnd=0.1585775
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320553&QID=41448992&ActionType=CopyQuestion&Rnd=0.2000909
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320553-41448992&Rnd=0.3826804
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320553&SID=3325734&ActionType=Add&Above=3&Rnd=0.8772475
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320553-4-41448992-2&AboveType=Question&Rnd=0.3781873
http://www.surveymonkey.com/QuestionTypes/RatingScaleMatrix.asp?SID=3325734&QID=41449060&ActionType=Edit&Rnd=0.3444137
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320553&QID=41449060&ActionType=TryDeleteQuestion&Rnd=0.7962688
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320553&QID=41449060&ActionType=CopyQuestion&Rnd=2.654135E-03
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http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320553&SID=3325734&ActionType=Add&Above=4&Rnd=0.1351461
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320553-4-41449060-3&AboveType=Question&Rnd=0.1702263
http://www.surveymonkey.com/QuestionTypes/OpenEndedLarge.asp?SID=3325734&QID=41449128&ActionType=Edit&Rnd=9.837389E-03
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320553&QID=41449128&ActionType=TryDeleteQuestion&Rnd=0.8745217
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320553&QID=41449128&ActionType=CopyQuestion&Rnd=0.8568238
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320553&SID=3325734&ActionType=Add&Above=5&Rnd=0.3683525
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320553-4-41449128-4&AboveType=Question&Rnd=0.8959613
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SectionID=15320757&SID=3325734&ActionType=Edit&Rnd=0.5987546
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320757&ActionType=DeleteSection&Rnd=0.1356019
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320757&ActionType=CopyPage&Rnd=0.4900869
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320757-0&Rnd=0.3363178
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320757&SID=3325734&ActionType=Add&Above=&Rnd=0.7190514
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320757-5-0-0&AboveType=Question&Rnd=0.5923996
http://www.surveymonkey.com/QuestionTypes/SingleChoiceBullets.asp?SID=3325734&QID=41449394&ActionType=Edit&Rnd=0.5356486
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320757&QID=41449394&ActionType=TryDeleteQuestion&Rnd=0.9308771
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320757&QID=41449394&ActionType=CopyQuestion&Rnd=0.7863902
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320757-41449394&Rnd=0.9011357
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320757&SID=3325734&ActionType=Add&Above=2&Rnd=0.2837549
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320757-5-41449394-1&AboveType=Question&Rnd=3.744936E-02
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http://www.surveymonkey.com/QuestionTypes/SingleChoiceBullets.asp?SID=3325734&QID=41449399&ActionType=Edit&Rnd=0.67257
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320757&QID=41449399&ActionType=TryDeleteQuestion&Rnd=0.204195
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320757&QID=41449399&ActionType=CopyQuestion&Rnd=0.4141906
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320757-41449399&Rnd=0.6128195
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320757&SID=3325734&ActionType=Add&Above=3&Rnd=0.5570918
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320757-5-41449399-2&AboveType=Question&Rnd=0.2472239
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SectionID=15320627&SID=3325734&ActionType=Edit&Rnd=0.3146946
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320627&ActionType=DeleteSection&Rnd=0.540028
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320627&ActionType=CopyPage&Rnd=0.1200703
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320627-0&Rnd=0.5363105
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320627&SID=3325734&ActionType=Add&Above=&Rnd=0.799316
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320627-6-0-0&AboveType=Question&Rnd=0.9409614
http://www.surveymonkey.com/QuestionTypes/MultiChoiceBullets.asp?SID=3325734&QID=41449166&ActionType=Edit&Rnd=0.7203233
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320627&QID=41449166&ActionType=TryDeleteQuestion&Rnd=0.663474
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320627&QID=41449166&ActionType=CopyQuestion&Rnd=0.2287363
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320627-41449166&Rnd=0.7521752
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320627&SID=3325734&ActionType=Add&Above=2&Rnd=0.5363064
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320627-6-41449166-1&AboveType=Question&Rnd=4.102516E-02
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http://www.surveymonkey.com/QuestionTypes/OpenEndedLarge.asp?SID=3325734&QID=41449202&ActionType=Edit&Rnd=0.8566049
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320627&QID=41449202&ActionType=TryDeleteQuestion&Rnd=0.6008818
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320627&QID=41449202&ActionType=CopyQuestion&Rnd=0.9402556
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320627&SID=3325734&ActionType=Add&Above=3&Rnd=0.1430205
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320627-6-41449202-2&AboveType=Question&Rnd=5.956703E-02
http://www.surveymonkey.com/QuestionTypes/OpenEndedLarge.asp?SID=3325734&QID=41449191&ActionType=Edit&Rnd=0.2975637
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320627&QID=41449191&ActionType=TryDeleteQuestion&Rnd=0.4614161
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320627&QID=41449191&ActionType=CopyQuestion&Rnd=0.6209209
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320627&SID=3325734&ActionType=Add&Above=4&Rnd=0.8767204
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320627-6-41449191-3&AboveType=Question&Rnd=0.8438801
http://www.surveymonkey.com/QuestionTypes/OpenEndedLarge.asp?SID=3325734&QID=41449233&ActionType=Edit&Rnd=0.6776916
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320627&QID=41449233&ActionType=TryDeleteQuestion&Rnd=0.3894526
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320627&QID=41449233&ActionType=CopyQuestion&Rnd=0.6940501
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320627&SID=3325734&ActionType=Add&Above=5&Rnd=0.8981164
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320627-6-41449233-4&AboveType=Question&Rnd=0.619841
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http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SectionID=15320767&SID=3325734&ActionType=Edit&Rnd=7.554406E-02
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320767&ActionType=DeleteSection&Rnd=4.208672E-02
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320767&ActionType=CopyPage&Rnd=0.6975735
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320767-0&Rnd=0.5496821
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320767&SID=3325734&ActionType=Add&Above=&Rnd=0.503269
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320767-7-0-0&AboveType=Question&Rnd=0.4572152
http://www.surveymonkey.com/QuestionTypes/SingleChoiceBullets.asp?SID=3325734&QID=41449558&ActionType=Edit&Rnd=0.4204332
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320767&QID=41449558&ActionType=TryDeleteQuestion&Rnd=0.8692356
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320767&QID=41449558&ActionType=CopyQuestion&Rnd=0.1306775
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320767-41449558&Rnd=6.118393E-02
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320767&SID=3325734&ActionType=Add&Above=2&Rnd=0.9603045
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320767-7-41449558-1&AboveType=Question&Rnd=0.3170657
http://www.surveymonkey.com/QuestionTypes/SingleChoiceBullets.asp?SID=3325734&QID=41449562&ActionType=Edit&Rnd=0.8983943
http://www.surveymonkey.com/SurveySummaryExecute.asp?SID=3325734&SectionID=15320767&QID=41449562&ActionType=TryDeleteQuestion&Rnd=0.8127939
http://www.surveymonkey.com/CopyDetail.asp?SID=3325734&SectionID=15320767&QID=41449562&ActionType=CopyQuestion&Rnd=0.6676787
http://www.surveymonkey.com/ActionEditor.asp?VisibleVal=3325734-15320767-41449562&Rnd=0.1377034
http://www.surveymonkey.com/QuestionTypes/NoQuestion.asp?SectionID=15320767&SID=3325734&ActionType=Add&Above=3&Rnd=0.7462738
http://www.surveymonkey.com/QuestionTypes/AddEditSection.asp?SID=3325734&ActionType=Add&Above=15320767-7-41449562-2&AboveType=Question&Rnd=0.2682399
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