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with usable information and insight that's directly
linked to the restaurant industry.”

— Dan Gibbons, Brinker International

Kristie Thymes, Sales Manager o kristie@rfmaonline.com o 972-782-9841
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How much time do you spend reading an

issue of Facilitator magazine?

62%

of our readers pass on
Facilitator magazine to at
least two or more people

10,000+

is the current circulation of
Facilitator magazine every
other month to targeted decision
makers and members within the
restaurant industry

Source for questions : November 2015 Reader Survey



Issue Month

Feb/March ‘16
Nashville
March 13-15

Al ® R

rant Facility Munugeﬁi'ehi Association

Conference Issue
Sustainability

Rdvertiser and Edi

Editorial Topics

Disaster Recovery « Energy Management s Technology
« Roofing & Flooring « Capital Investments « Pest Control « HVAC/R

torial Deadlines

Advertiser
Deadlines

Ad Close: 1/8
Ad Due: 1/15

S

Editorial
Deadlines

Editorial Due:
Friday, December 9

April/May ‘16

Conference Recap
Preparing for Summer
& HVAC

Asphalt Repair/Replace « Carpet Cleaning » Concrete Site Work
« Painfing « Refrigeration  Preventive Maintenance — Cyclical
Services » Windows/Window Treatments « Window Washing

Ad Close: 3/18
Ad Due: 3/25

Friday, Feb. 26

June/July ‘16

Design Construction
& Disaster Planning/

Beverage Systems « Doors « Remodeling/Green Building « Kitchen

Ad Close: 5/6

Editorial Due:

Equipment « Landscaping e Painting « Technology « Ventilation Ad Due: 5/13 Friday, April 22

Management

Janitorial « Grease » Hot Water Systems « Pest Control
Programs « Sewer/Septic « Waste Water « Water Heaters
« Water Softeners

Ad Close: 7/8
Ad Due: 7/15

Aug/Sept ‘16 | Financial Management/

Budget & Plumbing Monday, June 24

Buyer’s Guide
Capital Planning/
Code Updates/Hood
& Fire Safety

Exterior/Interior Lighting/Signage « Winterize Plumbing
« Landscaping « Parking Lot Maintenance « Snow Removal
» Waste Management « Handyman Programs

Oct/Nov ‘16
6th Anniversary
]Mm

Editorial Due:
Friday, August 19

Ad Close: 9/9
Ad Due: 9/16

Ad Close: 11/10

ADA « Capital Forecasting » Codes & Guidelines
Ad Due: 11/16

« Fire Safety « Hood Cleaning « Security Systems « Slip and Fall

Dec/Jan ‘17 Building Maintenance &

Project Management Friday, October 14

2016 Advertising Rates, Sizes and Specs

Circulation is 10,000+

Ad size 1X K) 6X 12X

Full page $3,708 $3,402 $3,213 $3,024 $2,646
2-page Spread $7,088 $6,379 $6,025 $5,670 $4,961

2/3 page $2,993 $2,693 $2,544 $2,394 $2,095
Half page $2,499 $2,249 $2,124 $1,999 $1,749
Third page $1,943 $1,748 $1,652 $1,554 $1,360

*ALL RATES ARE NET. Rates effective November 1, 2015. Rates apply to price per insertion. Additional 5% charge for Premium Positions, including opposite TOC

The trim size to Facilitator is 8 3/8” x 10 7/8".

Page Size Width Height Full-page ads should be built to trim. Keep all live copy 3/8”
Publication Trim Size 8 3/8” x 10 7/8" from trim size. For bleed, extend ad 1/8" beyond trim size.
Publication Bleed Size 8 5/8" x 11 1/8”
Full Page/non-bleed 7 3/8" x 9 7/8" T o SRR
Full Page w/bleed 8 5/8" x 111/8" | 12Page | B | il 5 i
2-Page Spread/non-bleed 15 3/4" X 9 7/8" ] 1 e 1 g T I
2-Page Spread w/bleed 17" X 11 1/8" : , i:::____________,:_ bleed | Page E

i : | E 1/3 Page E E
1/2-Page Island 4 7/8" X 7" ;--;/;_r;;r;z;nml '|; Horizontal ! !
1/2 —Page Horizontal 7 3/8" x 5" ] 1 ; E
1/3-Page Square 4 7/8" e 4 7/8" e A
1/3 -Page Vertical 2 3/8" X 9 7/8" . .
1/3~Page Horizontal 7 3/8" x 3 1/4" For more information contact:

V. Kristie Thymes, Sales Manager o kristie@rfmaonline.com « 972-782-9841




