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Benefits of SEMPO Membership

ÅExpand Your Knowledge with monthly # SEMPOChatson Google+ 

Hangout, webinars, and annual research

ÅEngage With Industry Leaders at SEMPO Cities, Member Forum 

and through committee involvement

ÅMaximize Your Career through the Career Center, Global Awards, 

writing for the blog and newsletter, and promoting your brand

Learn More:

sempo.org   |   info@sempo.org
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Thank you to our Sponsors and Members

Acronym ÅBingAds ÅCallRail
Digital Brand Expressions ÅHigher Visibility

iCrossing Å iProspect
WSI Research and Management  ÅYP
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Webinar Housekeeping

ÅWebcast Information
ÅConnect through your computer, tablet or mobile. Audio is streamed 

through speakers. To connect via phone, click the ònumbersó button on 
the bottom right of the slides.

ÅAsk Presenter a Question
ÅAsk at any time throughout the webinar, all questions will be addressed 

at the end of the presentation.

ÅRefresh Player
ÅHaving trouble? If the webinar does not load, first click this to try 

refreshing.

ÅTech Support
ÅIf you are having further trouble seeing or hearing the webinar, 
òHelp/System Testó to find the òContact Tech Supportó link and a 
representative will assist you.
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[ W E B I N A R ]

Mark Sullivan

Director of Partnerships, 

CallRail

Matthew Hunt

VP of Sales & Partner,

Powered by Search
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About CallRail
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30,000 +
Companies

U.S. 
&

Canada

User 

Centric

Call Tracking & Analytics for Data Driven Marketers



About Powered by Search
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What weôll go over today

[ W E B I N A R ]

ÅSMBs: Who are they?

ÅProperly setting expectations

ÅUsing KPIs to prove your value

ÅIn Depth Data on Calls

ÅQ & A 
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SMBs: Who are they?

[ W E B I N A R ]

Å30,000,000 (U.S. & Canada)

Å3 to 5 Times per Week

ÅVery little time
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SMBs: Who are they?

[ W E B I N A R ]

Å$50,000,000,000 in 2015

ÅMost new $ going to digital

ÅMore complexity


