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Benefits of SEMPO Membership

AExpand Your Knowledge with monthly # SEMPOChaton Google+

Hangout, webinars, and annual research

AEngage With Industry Leaders at SEMPO Cities, Member Forum

and through committee involvement

AMaximize Your Career through the Career Center, Global Awards,

writing for the blog and newsletter, and promoting your brand

Learn More:

sempo.org | Info@sempo.org
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Webinar Housekeeping

AWebcast Information

A Connect through your computer, tablet or mobile. Audio is streamed
throughspeakers. To connect via phone, cl
the bottom right of the slides.

AAsk Presenter a Question

A Ask at any time throughout the webinar, all questions will be addressed
at the end of the presentation.

ARefresh Player

A Having trouble? If the webinar does not load, first click this to try
refreshing.

ATech Support

A If you are having further trouble seeing or hearing the webinar, .
oHeIP[Sy_st_em Test 0o to fi nd the o0C
representative will assist you.
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About CallRall

Call Tracking & Analytics for Data Driven Marketers

U.S.
&

Canada

30,000 +

Companies
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ASMBs: Who are they?
AProperly setting expectations
AUsing KPIs to prove your value
Aln Depth Data on Calls

AQ & A
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SMBs: Who are they?

A30,000,000 (U.S. & Canada)
A3 to 5 Times per Week

AVery little time
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SMBs: Who are they?

A$50,000,000,000 in 2015
AMost new $ going to digital

AMore complexity




